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TV vs. ONLINE VIDEO

134 perc

A video fogyasztasi szokasok megvaltoznak.

A fiatalabb generaciok mar inkabb online
fogyasztanak video tartalmat.

Forras: Comscore, AGF, GfK, ARD, ZDF, Germany
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CONNECT - Tobb idot toltenek online, mint COMMUNITY - Atlagosan 350+ emberrel
az osszes tobbi médiaplatformon egyiitt vannak online kapcsolatban
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CURATE — Kozel 80% heti rendszerességgel oszt CREATE - 90% havi rendszerességgel kreal
meg valamit tartalmat!
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A YouTuberek a fiatalok idoljai

A YouTuberek a fiatalok példakepei és sztarjai
AzY ¢s Z generaciok tagjai kozott népszeriibbek ¢és hitelesebbek mint a
mainstream media celeb figurai
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66

49% OF PEOPLE SAY

66

THEY RELY ON CUSTOMERS ACQUIRED
RECOMMENDATIONS THROUGH WORD-OF-MOUTH
FROM INFLUENCERS HAVE A 37% HIGHER

WHEN MAKING RETENTION RATE.

PURCHASE DECISIONS
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INFLUENCER MARKETING 66
IS THE FASTEST .
GROWING CHANNEL 92% OF PEOPLE TRUST

RECOMMENDATIONS
FOR CUSTOMER FROM INDIVIDUALS

ACQUISITION. OVER BRANDS.
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TEENS’ EMOTIONAL ATTACHMENT
TO YOUTUBE STARS IS 7X
GREATER THAN THEIR
TRADITIONAL CELEBRITIES SUCH
AS SETH ROGEN OR JENNIFER
LAWRENCE.
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AMONG TEENS, YOUTUBE
STARS ARE PERCEIVED AS
17X MORE ENGAGING AND
11X MORE EXTRAORDINARY
THAN MAINSTREAM STARS.
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8 IN 10 OF THE MOST
INFLUENTIAL PEOPLE
FOR TEEN AUDIENCES
ARE YOUTUBE STARS.
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Magyar hirességek spontan emlités top10 I GEMIUS
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ﬁ DANCSO (VIDEOMANIA)

sﬁ( SziIrmMAI (HoLLYwWooD HIiRUGYNOKSEG)
ﬁme VR

SEBESTYEN BALAZS

TOTH Gasl

% PALVIN BARBI

Liptal CLAUDIA

KIRALY VIKTOR

VAsSTAG CSABA

Bazis: azok, akik tettek emlitést
N=748 Q1. Sorolj fel 5 magyar és kulfoldi hirességet, aki el6szor az eszedbe jut!




Kedveltségi index a 10-19 evesek koreben




Kedveltségi index a 20-29 evesek korében







WOULD YOU TRY A PRODUCT OR BRAND
SUGGESTED BY... FOLLOWS ON SOCIAL MEDIA

YOUTUBER 3%
TV/MOVIE
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Markak akikkel dolgozunk
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'In the past, we've tried to hit millennials
over the head 1n TV and print. When we
looked at reaching and connecting with
them where they really are, YouTube was
the logical place to go.’

Philip Durocher, vp&general manager of Colgate Palmolive
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Megtelelo csatornat kell
valasztani!

a



Sztorikat erdemes
tamogatni, ¢z nem reklam!
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454 217 views

Erre is képes egy okostelefon | VLOG | CsChannel

CsChannel
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Az Oszinteseg a

legfontosabb,

a felrevezeto tartalom nem
mukodik!
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Az tizenethez érdemes

ragaszkodni, nem a
brandinghez!
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13% lift in 1116% lift In 10.8% lift in
brand awareness brand interest purchase consideration

>




.‘ O @ ;y& ‘

K0szonom a figyelmet!



